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 The M
usic C

om
m

ission is pleased to report on the year 2016-2017, w
hich w

as the 
first year of our Strategic Plan 2016-2020. As anticipated, our opportunities and 
challenges continued to be focussed on creating and grow

ing sustainable m
usic 

careers and businesses for N
ew

 Zealanders on the w
orld stage 

 The N
Z m

usic industry experienced its second consecutive year of recorded m
usic 

grow
th (follow

ing a 15-year decline), as illustrated by the Recorded M
usic N

Z m
arket 

report for 2016, w
hich saw

 recorded m
usic revenue up by 16%

. The m
ain driver of 

this grow
th w

as stream
ing, w

hich grew
 by 169%

 on 2015 to 50%
 of the gross 

revenue for the w
holesale m

usic m
arket.  

 Stream
ing, of course, allow

s Kiw
i m

usicians far greater ease of access a global 
m

arket - to accurately m
easure and track this, a PW

C
 Export Revenue report has 

been com
m

issioned in partnership w
ith Recorded M

usic and APRA AM
C

O
S, for 

release in 2017-2018. 
 The continued grow

th in global opportunities for N
Z m

usic resulted in further 
increasing dem

and for O
utw

ard Sound support - export ready applications 
exceeded budgeted funds by alm

ost 230%
.  In response, the M

usic C
om

m
ission 

transferred funds from
 other initiatives and program

m
es to alleviate pressure, but 

this w
ill not be a sustainable solution.  

 The M
usic C

om
m

ission continued its com
m

itm
ent to industry consultation during 

the year, facilitating a M
usic O

rganisation Sym
posium

 in June 2017.  The m
ost 

pressing new
 issue raised in our discussions w

as the need for a greater focus on 
m

usic education, in order to m
axim

ise the talent pool of the future, alongside 
delivering the w

ell-docum
ented w

ider benefits of m
usic in schools. 

 The three-year extension of our M
inistry of Education contracts delivering 

contem
porary m

usic program
m

es into schools w
as a very w

elcom
e com

m
itm

ent by 
the M

oE to the im
portance of N

ew
 Zealand m

usic in our classroom
s, but the 

com
bined m

usic organisations believe there is still m
uch to be done to m

axim
ise the 

im
pact of m

usic education. 

The M
usic C

om
m

ission continues to pilot innovative w
ays of delivering our services – 

this year the N
Z M

usic M
onth Sum

m
it w

as stream
ed, w

ith 2.9k view
s on Facebook Live. 

W
e w

ere delighted to undertake w
ork w

ith the N
Z Film

 C
om

m
ission to investigate 

investm
ent proposals for the Screen Production G

rants using N
Z m

usic as a w
ay to add 

value to the N
Z econom

y.  This is an area w
e intend to explore w

ith good potential 
opportunities for N

Z artists and m
usic businesses. 

 The C
ontem

porary Popular M
usic G

roup as an entity w
as discontinued, how

ever the 
m

usic m
anagers from

 each organisation have continued to m
eet on a regular basis, 

achieving a high level of collaboration, and the C
hief Executives w

ill m
eet as necessary. 

 In other spheres of creative sector activity, the M
usic C

om
m

ission participated in the 
M

BIE C
reative Sector Study, the M

BIE entertainers im
m

igration policy review
, and the 

W
eC

reate-hosted ‘C
reative Econom

y C
onversation’. W

e supported an industry 
subm

ission on the TPP copyright provisions (alongside Recorded M
usic N

Z, 
APRA/AM

C
O

S, the M
usic M

anagers’ Forum
 and Independent M

usic N
Z) 

recom
m

ending the proposed extension of term
 to 70 years, w

ithout phase-in, in line 
w

ith m
ost m

ajor international m
arkets. 

 D
uring the year, the M

usic C
om

m
ission Board farew

elled M
aisey Rika, but w

elcom
ed 

another highly regarded M
āori artist in Ria H

all. Ben H
ow

e finished his tenure on the 
Board and w

ill in due course be replaced by M
atthew

 D
avis, C

o-C
hair of Independent 

M
usic N

Z.   Both Paul M
cLaney and m

yself w
ere re-elected unanim

ously to further tw
o-

year term
s as D

eputy C
hair and C

hair in M
arch. O

ur annual Board self-assessm
ent 

show
ed a continuing high level of effectiveness and engagem

ent and our G
overnance 

Policy M
anual, Risk M

anagem
ent policy, and officer job descriptions w

ere all updated. 
 As outlined in this Report, alm

ost all of the objectives planned for 2016-2017 w
ere 

accom
plished, w

ith particularly outstanding outcom
es achieved in education and 

international initiatives. These results w
ere all the m

ore com
m

endable under the 
extrem

ely constrained financial circum
stances of a tenth year of static funding. The 

Board congratulates C
hief Executive, C

ath Andersen, and her team
 for their consistent 

dedication to supporting the grow
th of the N

ew
 Zealand m

usic industry and looks 
forw

ard to another successful year ahead. 

 
Victoria Blood, Chairperson 
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STRATEG
IC APPRO

ACH
 2016 – 2020 

 The vision of the M
usic Com

m
ission is 

A successful m
usic industry in N

ew
 Zealand. 

 The m
ission of the M

usic Com
m

ission is 
Supporting the grow

th of the N
ew

 Zealand m
usic industry – 

culturally and econom
ically, at hom

e and abroad. 
 The M

usic C
om

m
ission is: 

 
• 

C
ontem

porary popular m
usic focused 

• 
Industry Lead 

 The M
usic C

om
m

ission strategic focus areas w
ill be: 

D
om

estic 
N

ew
 Zealand m

usic is part of the national cultural conversation 
 International 
N

ew
 Zealand m

usic can com
pete in an evolving and diverse international 

m
usic environm

ent 
 The M

usic C
om

m
ission strategic results areas w

ill be: 
Capability results 
N

ew
 Zealand m

usic practitioners have the resources and tools for doing 
better business 
 Business G

row
th Results 

N
ew

 Zealand m
usic businesses grow

 their opportunities and successes   
 W

e believe these result areas are interconnected and positive results in 
one area w

ill lead to benefits for the others. 
 

 
 

 

FO
CUS AREA


RESULTS AREA

A SUCCESSFUL 

M

USIC

IN

D
USTRY


IN
 N

Z 


D
O

M
ESTIC 

 IN
TERN

ATIO
N

AL 

CAPABILITY 
 BUSIN

ESS  
G

RO
W

TH
 

CAPABILITY


DOMESTIC
INTERNATIONAL


M
usicians M

entoring & Bands 
M

entoring in Schools Program
m

es 

D
elivering professional developm

ent opportunities  
and resources for the N

Z m
usic industry  

O
utw

ard Sound 

International m
usic trade events  

Supporting the M
usic M

anagers Forum
  

& Independent M
usic N

Z 

 Facilitating access to offshore expertise 

BUSIN
ESS G

RO
W

TH


Supporting significant cultural recognition events  

N
ew

 Zealand M
usic M

onth  
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KEY H
IG

H
LIG

H
TS 

 Som
e of the highlights for the M

usic C
om

m
ission for 2016-2017 include: 

 • 
There w

as significant grow
th in the social m

edia im
pact of O

utw
ard Sound 

recipients in the past year w
ith 470 m

illion com
bined im

pacts.  Betw
een the 47 

recipients, they have had alm
ost 309 m

illion Spotify stream
s. See page 17. 

 
• 

After celebrating the fifteenth anniversary of the M
usicians M

entoring in Schools 
and Bands M

entoring in Schools program
m

es, the M
inistry of Education 

extended the contract for another three-years, m
aking it one of the longest running 

contem
porary m

usic program
m

es in N
ew

 Zealand schools. 
 

• 
W

e experienced the highest ever dem
and for the M

usicians M
entoring in Schools 

Program
m

e, w
here the entire 2017 school year allocation could have been filled by 

m
id-February.   

 • 
For the D

H
L Lions Tour in 2017, the M

usic C
om

m
ission w

orked w
ith the 2017 

Rugby Festival to feature local m
usic.  W

e produced an 80-m
usic video 

com
pilation for play in all the Fanzones around the country, featuring a diverse 

range of contem
porary N

Z artists. 
 • 

33 m
usic businesses travelled to offshore trade events to grow

 their 
businesses, including a delegation of seven M

āori and Pacific m
usic businesses 

attending W
O

M
EX – internationally the biggest w

orld m
usic tradeshow

 – and nine 
delegates attending A2IM

 IndieW
eek in N

ew
 York.   

 • 
A new

 initiative to send ‘N
Z M

usic O
verseas’ new

sletters to H
igh C

om
m

issions 
and em

bassies around the w
orld w

as successfully trialled.  C
ontaining notable 

achievem
ents of N

Z artists offshore and international tour dates, these w
ere w

ell 
received and are now

 w
idely dissem

inated. The m
onthly updates have becom

e a 
driver of traffic to our w

ebsite and social m
edia engagem

ent. 
 • 

The PW
C 2015 Value of the M

usic Industry update report w
as released in 

O
ctober and show

ed grow
th in the recorded m

usic sector for the first tim
e in 15 

years.  Across the five parts of the sector m
easured, three show

 grow
th w

ith a 
particularly strong result for the live m

usic sector.   

  • 
The G

oing G
lobal M

usic Sum
m

it conference w
as a successful event in 

Septem
ber 2016.  Auckland Tourism

, Events and Econom
ic D

evelopm
ent 

(ATEED
) sponsorship enabled the project to grow

 significantly this year, w
ith 22 

international speakers and local audience grow
th of approxim

ately 80%
.  The 

audience feedback w
as very positive, w

ith a high level of 10/10 survey results. 
 • 

The M
usic C

om
m

ission w
as pleased to reconnected w

ith the W
aiata M

āori 
A

w
ards and w

as the presenting sponsor for the Best M
āori Pop Album

 category, 
w

on by Kristen Te Rito for Āiotanga. 
 • 

The O
fficial N

Z M
usic M

onth Sum
m

it took place at the Auckland M
useum

 
Auditorium

 on Saturday 20 M
ay. The them

e w
as ‘For The Love of M

usic‘ and 
featured fifteen people from

 across the m
usic industry speaking about a m

usic-
related topic that they are passionate about.  It w

as at capacity w
ell in advance of 

the date. 
 • 

W
e organised a schools holiday perform

ance program
m

e as part of the 
Volum

e: M
aking M

usic in Aotearoa exhibition at Auckland M
useum

, w
ith young 

m
usicians w

ill be perform
ing daily. 

 • 
The M

usic C
om

m
ission supported SongH

ubs, the APRA AM
C

O
S initiative w

here 
ten N

Z artists w
ork w

ith renow
ned songw

riters and producers.  The international 
guests this year for an intensive five day song-w

riting w
orkshop at Auckland’s 

Roundhead Studios w
ere platinum

-selling, G
ram

m
y Aw

ard w
inning, Billboard #1 

songw
riters M

ike Elizondo, Em
ily W

arren and Jam
es N

ew
m

an. 
 • 

Anouk van D
ijk from

 O
new

hero Area School, W
aikato, w

as the O
verall W

inner of 
H

ook, Line and Sing-A
-Long 2017 for her original song "C

ape Reinga." The N
Z 

Sign language video for the song had over 6,200 view
s.  W

e received a record 
num

ber of entries for H
LSA, and created ten special categories to acknow

ledge a 
w

ider group of finalists including Te Kupu Taum
ata Rau (O

utstanding Te Reo 
Lyrics), O

utstanding Arrangem
ent, O

utstanding Younger Songw
riter, and 

O
utstanding Large G

roup Com
position. 
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UN

D
 RECIPIEN

TS TO
 30 JUN

E 2017 
 A

ldous H
arding undertook her first tour of the USA in late 2016, w

hich w
as 

quickly follow
ed by an avalanche of activity.  Aldous signed to influential 

British label 4AD
, and recorded her second album

 Party w
ith PJ H

arvey’s 
long-tim

e collaborator John Parrish.  She perform
ed six show

cases at SXSW
 

2017, and earned herself a place on US radio netw
ork N

PR’s Best of SXSW
 

2017 list, w
ho called Aldous ‘stunning and m

em
orable’. H

er G
uardian UK 

headline w
as The N

ew
 Zealand Folk Singer W

ho’ll Put A Spell O
n You and 

Rolling Stone US listed Aldous in their 10 N
ew

 Artists You N
eed to Know

. 
Follow

ing the release of Party, it w
as nam

ed on the BBC
’s 20 M

ust-Hear 
Album

s of 2017 So Far and N
PR featured a track-by track review

 of the album
, 

recorded a Tiny D
esk C

oncert, and hosted her as a guest D
J for All Things 

C
onsidered.  Aldous perform

ed on Later…
 W

ith Jools H
olland and had 

feature articles in Interview
 M

agazine, The N
ew

 York Tim
es, Q

 M
agazine, 

Uncut, The O
bserver, The G

uardian, Rolling Stone, N
ew

 York D
aily N

ew
s and 

m
any m

ore. 
  Broods picked up the aw

ard for Best N
ew

 Zealand Act at the M
TV European 

M
usic Aw

ards in early N
ovem

ber. The EM
As acknow

ledge acts from
 around 

the w
orld, including one each from

 N
ew

 Zealand and Australia each year.  It 
has been a year of extensive touring for Broods, w

ith a run of headline show
s 

and perform
ances at significant festivals across USA, including C

oachella, and 
fifteen sold-out dates w

ith Tove Lo in the UK supporting the release of their 
second album

 Conscious.  
 D

evilskin released their second album
 Be Like The River in N

ovem
ber, w

hich 
debuted in the G

erm
any M

etal and Rock charts at #19.  They w
ere invited to 

perform
 at the w

orld fam
ous UK m

etal festival D
ow

nload in D
onington w

hich 
M

etal Rules said w
as an ‘epic debut appearance at D

ow
nload 2017 in a 

ram
m

ed tent’.  The album
 garnered exceptional review

s that included 5/5 
stars in M

etal Tem
ple, 4.5/5 on M

usic Existence, and in Rock ’n Load 
M

agazine. 
 

Ekko Park follow
ed up on the success of their singles in Italy w

ith a six-date 
tour.  ‘Probable Cause’ w

ent to #1 and ‘Validation’ to #3 on the O
fficial Italian 

Rock Radio Airplay C
hart. 

 Fazerdaze w
as a Top 10 Buzz Band on the bigsound.buzz site w

hich tracked 
real tim

e social m
edia m

entions for all 160 bands perform
ing at BigSound, 

and w
ent on to sell out her debut M

elbourne show
.  Leading up to the 

release of her first album
 M

orningside in M
ay, Fazerdaze w

as the seventh 
'M

ost Blogged Artist in the W
orld’ on aggregator site H

ypeM
achine in 

February, w
as nam

ed one of the N
M

E M
agazine’s M

agazines essential new
 

acts, w
as played five tim

es on Iggy Pop’s BBC
 radio show

, and The Fader 
M

agazine featured an exclusive pre-release album
 stream

.  M
orningside 

received great review
s w

ith 9.5/10 on UK m
usic site Backseat M

afia, 7/10 on 
Pitchfork and a 4/5 star review

 in UK m
usic m

agazine, M
ojo. 

 Kane Strang signed to US-based label D
ead O

ceans (part of the Secretly 
C

anadian G
roup) for the release of his second album

 Tw
o Hearts and N

o 
Brain in June, w

hich BBC
6 and Rough Trade featured as Album

 of the D
ay 

and Album
 of the W

eek respectively.  N
ow

 signed to G
round C

ontrol Touring 
for N

orth & South Am
erica, Asia and Australia, in the lead up to the album

s 
release Kane played an im

pressive run of show
s including the Secretly SXSW

 
O

fficial Show
case, a capacity show

case at The G
reat Escape in Brighton, and 

had video prem
iers on sites including Stereogum

 and PopM
atters in Am

erica. 
 M

arlon W
illiam

s signed w
ith ATC

 Booking in the UK and has been playing at 
significant festivals around the globe, including N

ew
port Folk Festival in 

Rhode Island, Pickathon in O
regon, and Austin C

ity Lim
its in USA; Port Ferry 

Folk Festival in Australia, Lattitude in the UK, Best Kept Secret in the 
N

etherlands and M
aifeld D

erby in G
erm

any.  At Am
ericanaFest in N

ew
 York, 

Rolling Stone (US) said ‘Am
ericanaFest can be a talkative, schm

oozy crow
d 

but during W
illiam

s' solo rendition of the traditional song "W
hen I W

as a 
Young G

irl" …
 no one at M

ercy Lounge dared breathe’. 
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M
el Parsons undertook her m

ost extensive tour of G
erm

any to date, w
ith 21 

show
s across a w

ide variety of venues; from
 a sold-out church show

 in 
Flierich, to folk and blues club show

s in C
ologne and Brem

en, to hundreds 
attending a show

 on a village green in H
am

m
. 

 N
adia Reid released new

 album
 Preservation to huge international acclaim

.  
Am

ong the m
ultitude of accolades, M

O
JO

 UK called it ‘O
ne of the year's 

landm
ark releases’, the G

uardian UK praised it as ‘quietly, perfectly crafted 
statem

ents from
 a blossom

ing talent.’ And N
ew

s.com
.au said ‘…

 it’s tim
e w

e 
claim

 her as Australian’.  The single ‘The Arrow
 & The Aim

’ w
as added to 

BBC
6 M

usic and N
adia undertook tw

o successful European tours, including 
sell-out show

s in London.  She has secured international m
anagem

ent and 
signed a publishing deal w

ith a UK based com
pany. 

 O
rchestra O

f Spheres w
ere The G

uardian (UK) Band O
f The W

eek in the 
lead up to a six-country tour prom

oting their third album
 Brothers and Sisters 

of the Black Lagoon. 
 O

piuo released his album
 O

m
nipresence, w

hich debuted at #21 on the US 
Billboard D

ance/Electronic chart and w
as Album

 of the W
eek for the H

erald 
Sun in Australia.  O

piuo co-headlined a thirteen-date tour of the US w
ith 

H
ayw

yre and w
as a top-billed act at ED

M
 festivals across USA over the 

sum
m

er, culm
inating in the announcem

ent of his co-headline show
 at the 

9,500 capacity Red Rocks Am
phitheatre in C

olorado. 
 Ria H

all perform
ed at W

O
M

AD
 in C

hile alongside Rob Ruha and as part of 
Tuko Iho | Living Legacy, the nine-day celebration of M

āori culture hosted by 
The Sm

ithsonian's N
ational M

useum
 of N

atural H
istory in W

ashington D
C

. 
 Sam

 de Jong signed to SO
N

Y ATV m
usic publishing, and alongside 

producing N
Z artists including M

aala and N
om

ad, Sam
 is now

 w
orking w

ith 
international acts including Thirty Seconds To M

ars and G
ary C

lark Jr. 
 Shapeshifter signed w

ith UK based H
ospital Records, one of the biggest 

drum
 and bass labels in the w

orld, for the release of their album
 Stars. 

Tam
i N

eilson’s album
 D

on’t Be Afraid w
as been released in the USA and 

C
anada through O

utside M
usic/ Redeye, gaining great press – particularly in 

C
anada, w

here Exclaim
! M

agazine rated the album
 9/10 and M

acleans.com
 

nam
ed it one of the Best Releases of 2016. US w

ebsite W
ide O

pen C
ountry 

nam
ed Tam

i as one of the ‘12 Rising Stars to W
atch in 2017’, and the record 

m
ade Saving C

ountry M
usic's 2016 Essential Album

s List, w
here the review

 
said ‘Tam

i N
eilson is the greatest singer of any genre I have ever w

itnessed.’ 
 The Bats celebrated the release of their ninth LP, The D

eep Set, and the 30th 
anniversary of their 1st LP, D

addy's Highw
ay, w

ith a 15 date European tour.  
Visiting six countries, all the show

s w
ere at capacity and tw

o, including the 
London show

, had to m
ove to bigger venues after selling out far in advance 

of the dates. 
 Theia has been w

orking hard in Asia, w
here the video for ‘Roam

’ w
as in 

rotation on M
TV Asia, C

hannel [V] Asia and VH
1 India (w

ith an audience of 92 
m

illion).  She featured on the front cover of The Sun new
spaper in M

alaysia, 
w

as interview
ed for Inquirer, the m

ost w
idely-read daily new

spaper in the 
Philippines; the EP w

as featured on Billboard Radio C
hina; and her EP w

ent 
to #7 on iTunes M

alaysia (#3 on the Pop chart). 
 U

lcerate released their fifth full-length album
 Shrines of Paralysis on US-

based Relapse Records and w
ere nam

ed one of the Top 10 M
etal Bands from

 
N

Z in UK’s M
etal H

am
m

er m
agazine.  The atm

ospheric death m
etal band 

undertook a 26-date headline tour of Am
erica to prom

ote the release, w
ith 

sold out show
s in m

any centers.   
 Yum

i Zoum
a’s album

 Yoncalla received great review
s in m

any prom
inent 

international indie m
edia including a 7.4 review

 in Pitchfork - “Yoncalla 
highlights all the best elem

ents of Yum
i Zoum

a, w
rapped up in som

e of the 
prettiest m

usic they’ve m
ade yet.”  Alongside Fazerdaze, Yum

i Zoum
a w

ere 
also a ‘Top 10 Buzz Band’ on the bigsound.buzz site out of all 160 bands w

ho 
perform

ed at BigSound 2016. 
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KEY PRO
JECTS

 

 The M
usic C

om
m

ission's strategic direction is focused on achieving its M
ission through undertaking w

ork across focus and result areas.  The key  
projects, w

hich w
ill contribute to our M

ission, and M
C

H
 O

utcom
es, are: 

  D
O

M
ESTIC 

 • 
O

perating the M
usicians M

entoring in Schools Program
m

e 
• 

O
perating the Bands M

entoring in Schools Program
m

e 
• 

O
rganising N

Z M
usic M

onth 
• 

Supporting significant cultural recognition events – eg. W
aiata M

āori Aw
ards, Pacific M

usic Aw
ards, M

anagers Aw
ards & Taite M

usic Prize 

 M
CH

 O
utcom

e:  
 EN

G
AG

E  
Engagem

ent in  
cultural activities  
is increasing 
 

• 
Supporting the M

usic M
anagers Forum

 N
Z 

• 
Supporting Independent M

usic N
Z 

• 
C

ontinuing to m
onitor em

erging incom
e stream

s, including digital developm
ents 

• 
Producing the O

fficial N
Z M

usic M
onth Sum

m
it in partnership w

ith the M
M

F 
• 

Participating in and hosting sem
inars and upskilling events 

• 
Providing a free legal advice service  

• 
Producing the m

usic industry handbook ‘The M
ay Book’ annually 

• 
M

aintaining a w
ebsite w

ith a directory of N
Z m

usicians, artist new
s and resources 

• 
Supporting capability grow

th for N
Z m

usic businesses 
• 

C
ontributing tow

ard research on the econom
ic value of the m

usic industry 
• 

Providing quarterly reports on the perform
ance of the N

Z m
usic industry regarding sales and airplay 

• 
Publishing inform

ation on key dom
estic and international events. 

 

M
CH

 O
utcom

e:  
CREATE 
Cultural activity 
flourishes in  
N

ew
 Zealand 

 

 IN
TERN

A
TIO

N
A

L 
 • 

O
perating the O

utw
ard Sound Program

m
e 

• 
C

oordinating and m
anaging the representation of N

Z m
usic at international m

usic trade events –  eg. The G
reat Escape, BIG

SO
UN

D
, 

IndieW
eek, W

O
M

EX and SXSW
 

• 
Producing the G

oing G
lobal M

usic Sum
m

it in partnership w
ith IM

N
Z 

• 
Providing netw

orking opportunities for N
Z m

usic businesses w
ith international counterparts i.e. C

ountry C
onnections 

• 
Facilitating M

aster C
lasses 

 

  M
CH

 O
utcom

e:  
EXCEL 
Artists and  
organisations  
achieve excellence 
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IN
ITIATIVES &

 RESULTS 2016 – 2017  
 Focus / Results  

Results 
Q

uantitative G
oals 

Q
ualitative G

oals 
Budget ($000) 

D
om

estic 
 Capability 
 

IN
ITIA

TIVE 1:  M
usicians M

entoring &
 

Bands M
entoring in Schools Program

m
es 

 Through the M
usicians M

entoring Program
m

e, 
teachers and students develop know

ledge, skills 
and understanding of contem

porary popular N
Z 

m
usic through a practical based fram

ew
ork in 

w
hich professional m

usicians act as m
entors in 

participating schools.  
 Through the Bands M

entoring Program
m

e, in 
partnership w

ith Rockquest and Pacifica Beats, 
participants in the Sm

okefreerockquest 
program

m
es w

ill be assisted to develop their 
live perform

ance and event m
anagem

ent skills 
through partnering them

 w
ith a professional 

band that provides support, and shares their 
experiences and know

ledge. 
 The significant rise in Bands M

entoring 
participation is due to m

entoring occurring at 
H

eats, as w
ell as Regional and N

ational Finals; 
and m

any schools fielding one entry for 
Rockquest this year (previously, up to 15 bands 
m

ight com
e from

 one school).  This 
m

easurem
ent w

ill change to participating 
students in future years. 
 In D

ecem
ber, the M

inistry of Education renew
ed 

the M
usicians M

entoring and Bands M
entoring 

contracts for three years.  There is a change in 
m

easurem
ent to 600 hours m

entoring provided 
(from

 60 schools) to give us the flexibility to 
spend m

ore tim
es in schools w

ith greater need.   

60 Schools participate in 
M

usician M
entoring  

 1200 Students participate in 
M

usician M
entoring  

 40 Schools participate in Bands 
M

entoring  
  

80%
 of participants rate the 

Program
m

es as having a 
positive or strong influence in 
the intended result areas 

 326 

Q
uantitative Results 

Q
ualitative Results 

Actual ($000) 
67 Schools participated in the 
M

usicians M
entoring 

Program
m

e  
(63 in 2015-16, 62 in 2014-15) 
 1,808 Students participated in 
the M

usicians M
entoring 

Program
m

e (1,787 in 2015-16, 
1,841 in 2014-15) 
 135 Schools participated in the 
Bands M

entoring Program
m

e 
(80 in 2015-16, 43 in 2014-15) 
 

86%
 of participants rate the 

Program
m

es as having a 
positive or strong influence in 
the im

pact areas  
(84%

 in 2015-16, 88.6%
 in 

2014-15) 
  

321 
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M
USICIAN

S M
EN

TO
RIN

G
 PARTICIPATIN

G
 SCH

O
O

LS &
 M

EN
TO

RS 2016 - 2017 
 SCH

O
O

LS: 
Alfriston C

ollege, Auckland 
Broadw

ood Area School and TKK M
āori o Pukem

iro 
C

am
pion C

ollege, G
isborne 

D
e La Salle C

ollege, Auckland 
Edgew

ater C
ollege, Auckland 

Fielding H
igh School 

G
isborne G

irls’ H
igh School 

H
agley C

om
m

unity C
ollege, C

hristchurch 
H

eretaunga C
ollege, Upper H

utt 
H

erew
orth School, H

avelock N
orth 

H
ornby H

igh School, C
hristchurch 

Kaiti School, G
isborne 

Katikati C
ollege, Bay of Plenty 

Kerikeri H
igh School 

Kuranui C
ollege, G

reytow
n 

Liston C
ollege, Auckland 

Logan Park H
igh School, D

unedin 
M

ana C
ollege, Porirua 

M
anurew

a H
igh School, Auckland 

M
atihetihe School, M

itim
iti 

M
enzies C

ollege, Southland 
M

otueka H
igh School 

M
ount Roskill G

ram
m

ar School, Auckland 
M

urupara Area School 
N

elson C
ollege 

N
orthern H

ealth School, Tauranga 
O

punake H
igh School 

Papakura H
igh School, Auckland 

Papam
oa C

ollege, Tauranga 
Pom

pallier C
atholic C

ollege, W
hangarei 

Reporoa C
ollege 

Rodney C
ollege, Auckland 

Roncalli C
ollege, Tim

aru 

  Rotorua G
irls' H

igh School 
Rotorua Lakes H

igh School 
Rototuna Junior H

igh School, H
am

ilton 
Ruapehu C

ollege, O
hakune 

Ruaw
ai C

ollege, H
okianga 

Selw
yn C

ollege, Auckland 
South O

tago H
igh School 

St C
atherine’s C

ollege, W
ellington 

St John’s C
ollege, H

astings 
St M

ary’s C
ollege, W

ellington 
St Paul’s C

ollege, Auckland 
Stoke School, N

elson  
Sylvia Park School, Auckland 
Taita C

ollege, Low
er H

utt 
Tam

atea H
igh School, N

apier 
Te Aratika Academ

y, N
apier 

Te Kura Kaupapa M
āori o Te W

aiūo N
gāti Porou, Ruatoria 

Te Kura Kaupapa o Ruam
ata, Rotorua 

Te Kura M
ana M

āori o W
hangaparaoa 

Te Pa o Rakaihautu, C
hristchurch 

TKKM
 o Kaw

akaw
a m

ai Taw
hiti, H

icks Bay 
TKKM

 o te W
hānau Tahi, C

hristchurch 
Tuakau C

ollege 
W

aim
ea C

ollege, N
elson 

W
ainuiom

ata H
igh School, Low

er H
utt 

W
aiopehu C

ollege, Levin 
W

airoa C
ollege, H

aw
kes Bay 

W
aiuku C

ollege 
W
ānanga o te Aotearoa, G

isborne C
luster D

ay  
W

esley C
ollege, Auckland 

W
hangarei Interm

ediate  
W

hangaroa C
ollege, Kaeo 

 M
EN

TO
RS: 

Annie C
rum

m
er 

Estère 
H

era 
Janet D

arbyshire 
Jed Parsons 
Jim

m
y C

hristm
as 

Karl Thom
as 

Kim
 H

alliday 
Laughton Kora 
Lavina W

illiam
s 

Lisa Tom
lins 

Louis Baker 
M

aisey Rika 
M

ajic Paora 
M

alcolm
 Lakatani 

M
att Barus 

M
att Salapu 

Possum
 Plow

s 
Ria H

all 
Rob Ruha 
Ryan Beehre 
Shayne C

arter 
Tali (N

atalia Sheppard) 
Thom

as O
liver 

Tipene 
Tom

m
y N

ee 
Troy Kingi 
Tyna Keelan 
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BAN
D

S M
EN

TO
RIN

G
 PARTICIPATIN

G
 SCH

O
O

LS &
 M

EN
TO

RS 2016 - 2017 
 SCH

O
O

LS: 
AC

G
 Sunderland 

Ao Taw
hiti Unlim

ited D
iscovery 

Aorere C
ollege  

Aotea C
ollege 

Ashburton C
ollege 

Auckland G
ram

m
ar School 

Avondale C
ollege 

Baradene C
ollege 

Bethlehem
 C

ollege 
Buller H

igh School 
Burnside H

igh School 
C

am
bridge H

igh School 
C

am
pion C

ollege 
C

ashm
ere H

igh School 
C

hisnallw
ood Interm

ediate 
C

hrist's C
ollege 

C
hristchurch Boys' H

igh School 
C

hristchurch G
irls' H

igh School 
C

obham
 Interm

ediate 
C

rom
w

ell C
ollege 

D
annevirke H

igh School  
D

iocesan School for G
irls 

Ellesm
ere C

ollege 
Epsom

 G
irls' G

ram
m

ar School 
Francis D

ouglas M
em

orial 
C

ollege 
G

arin C
ollege 

G
isborne Boys' H

igh School 
G

isborne G
irls' H

igh School 
G

lenfield C
ollege 

G
reen Bay H

igh School 
G

reym
outh H

igh School 
H

aeata C
om

m
unity C

am
pus 

 

  H
agley C

om
m

unity C
ollege 

H
am

ilton Boys' H
igh School 

H
astings Boys' H

igh School 
H

auraki Plains C
ollege 

H
avelock N

orth H
igh School 

H
eaton N

orm
al Interm

ediate 
School 
H

eretaunga C
ollege 

H
illm

orton H
igh School 

H
obsonville Point Secondary 

School 
H

ow
ick C

ollege 
H

utt Valley H
igh School 

John M
cG

lashan C
ollege 

Kaipara C
ollege  

Katikati C
ollege 

King's H
igh School 

Kristin School 
Kuranui C

ollege 
Lincoln H

igh School 
Lindisfarne C

ollege 
Linw

ood C
ollege 

Logan Park H
igh School 

Long Bay C
ollege 

Lynfield C
ollege 

M
airehau H

igh School 
M

ana C
ollege  

M
angere C

ollege 
M

anurew
a H

igh School 
M

arian C
ollege 

M
assey H

igh School 
M

iddleton G
range School 

M
orrinsville C

ollege 
 

  M
otueka H

igh School 
M

ount H
utt C

ollege 
M

ount Albert G
ram

m
ar School 

M
ount Aspiring C

ollege 
M

ount Pleasant School 
M

urchison Area School 
N

apier Boys' H
igh School 

N
apier G

irls’ H
igh School 

N
ayland C

ollege 
N

elson C
ollege 

N
elson C

ollege for G
irls 

N
ew

 Plym
outh Boys' H

igh School 
N

ew
lands C

ollege 
O

nslow
 C

ollege 
O

punake H
igh School 

O
rm

iston Senior C
ollege 

O
tago Boys' H

igh School  
O

tum
oetai C

ollege 
Pakuranga C

ollege 
Papanui H

igh School 
Papatoetoe H

igh School 
Paraparaum

u C
ollege 

Porirua C
ollege 

Pukekohe H
igh School 

Rangi Ruru G
irls' School 

Rangiora H
igh 

Rangitikei C
ollege 

Rangitoto C
ollege  

Rathkeale C
ollege 

Rosehill C
ollege 

Rosm
ini C

ollege 
Rotorua Boys' H

igh School 
Rototuna Junior H

igh 
 

  Ruapehu C
ollege 

Rutherford C
ollege 

Sacred H
eart C

ollege 
Sacred H

eart G
irls' C

ollege  
Selw

yn C
ollege 

Shirley Boys' H
igh School 

Spotsw
ood C

ollege 
St Andrew

's C
ollege 

St Bede’s C
ollege 

St Kentigern C
ollege 

St M
argaret's C

ollege 
St Peter's School 
St O

ran’s C
ollege 

Tai Tapu School 
Taieri C

ollege 
Taradale H

igh School  
Taupo-nui-a-Tia C

ollege  
Tauranga Boys’ C

ollege 
Te Aw

am
utu C

ollege 
Thorrington School 
TKKM

 o H
oani W

aititi 
TKKM

 o H
uiarau (Ruatahuna) 

TKKM
 o N

gati Kahungunu o Te 
W

airoa 
Trident H

igh School 
Upper H

utt C
ollege  

Villa M
aria C

ollege 
W

aiheke H
igh School 

W
aim

ea C
ollege 

W
airarapa C

ollege 
W

airoa C
ollege 

W
aitakiri Prim

ary School 
W

aiuku C
ollege 

  W
akatipu H

igh School 
W

hanganui H
igh School  

W
ellington H

igh School 
W

estern H
eights H

igh School 
W

estern Springs C
ollege  

W
estlake Boys' H

igh School 
W

hakatane H
igh School 

  M
EN

TO
RS: 

Adam
 M

cG
rath 

Alex H
argeaves 

Anika M
oa 

C
hris M

ac 
Em

m
a C

am
eron 

G
rayson G

ilm
our 

H
am

m
ond G

am
ble 

Jason Kerrison 
Jesse Sheehan 
Jol M

ulholland 
Lani Purkis 
Lisa Tom

lins 
M

addie Parkins-C
raig  

M
ikey Fabulous 

Priya Sam
i 

Rodney Fisher 
Ruby Frost 
Seth H

aapu 
Shona Laing 
Thom

as O
liver 

Tom
 Larkin 

Tom
m

y N
ee 
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 Focus / Results  
Results 

Q
uantitative G

oals 
Q

ualitative G
oals 

Budget ($000) 
D

om
estic 

 Capability 
Business G

row
th 

 

IN
ITIA

TIVE 2:  N
ew

 Zealand M
usic M

onth 
 Prom

otional activities lead to increased 
coverage celebrating N

Z m
usic and the people 

w
ho create it. 

 Social m
edia engagem

ent continues to grow
, 

particularly on Tw
itter.  The traditional m

edia 
m

onitored by an alert system
 decreased this 

year; the num
ber of traditional m

edia outlets 
continues to also decline.  To give us a grow

th 
m

easure that reflects the current environm
ent, 

w
e established the alert system

 in April – this 
show

ed grow
th of 250%

 from
 April to M

ay.  
 The them

e of N
Z M

usic M
onth 2017 w

as m
usic 

discovery, and w
e w

ere very pleased w
ith how

 
m

any peopled picked up this aspect and used 
the m

onth as a platform
 to prom

ote new
 m

usic 
and up-and-com

ing artists.   
 The Education team

 produced a range of N
Z 

M
usic M

onth resources for the classroom
.  These 

w
ere the m

ost accessed resource on our w
ebsite 

in M
ay, w

ith 1,230 dow
nloads.  It w

as also a huge 
m

onth for school visits, w
ith 47 individual 

M
entoring sessions in schools from

 D
unedin to 

W
hangaroa in N

orthland. 
 Looking at w

hat other organisations and people 
undertook in M

ay, w
e found over 150 events and 

prom
otions organised to celebrate the m

onth. 
 W

e w
ill be building a new

 team
 for N

Z M
usic 

M
onth 2018, and hope to continue the focus on 

em
erging artists. 

Volum
e of m

usic events 
occurring nationw

ide  
 N

um
ber of traditional m

edia 
stories covering N

Z m
usic and 

artists as tracked by an alert 
system

  
  

Social M
edia engagem

ent 
grow

s as show
n through a 

com
bination of social m

edia 
and analytic data 
 

50 

Q
uantitative Results 

Q
ualitative Results 

Actual ($000) 
1001+ gigs nationw

ide 
occurred in M

ay (1,200 in 2016) 
1,218 w

ith artists & bands 
perform

ing (1,150 in 2016) 
 These occurred in over 400 
venues (500 in 2016) 
Across 88 cities &

 tow
ns 

(93 in 2016) 
 780 traditional m

edia stories 
track via the alert system

 
(1,000+ in 2016 – 221 in April 
2017) 
 20%

 of the N
Z Top 40 w

ere by 
local artists (23%

 in 2016) 
  

4.1 m
illion Tw

itter reach 
(3.5m

illion in 2016) and 8,700 
tw

eets tagged #nzm
usicm

onth 
(9,500 in 2016) 
 Facebook likes grew

 to 11,600 
(10,500 in 2016) 
 Instagram

 follow
er grew

 to 680 
(from

 110 in 2016) 
  

47 
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Q
uantitative G
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Q
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oals 
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D
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estic 

 Capability 
Business G

row
th 

 

IN
ITIA

TIVE 3:  Supporting significant 
cultural recognition events 
 Supporting events that celebrate 
excellence in M

āori M
usic, Pacific M

usic 
and independent m

usic; to show
case to 

the public the im
portance of their 

contribution to the contem
porary popular 

m
usic industry. 

 This year w
e added a fourth aw

ard to the 
suite of significant events w

e support each 
year.  The addition of the International 
Achievem

ent Aw
ard at the N

Z M
usic 

M
anagers Aw

ards is very appropriate for 
the M

usic C
om

m
ission, given our focus on 

supporting N
Z m

anagers and artists 
offshore.   
 There w

as an increase in budget due to 
the addition of this aw

ard and additional 
costs from

 other events. 
   

That the events such as the 
W

aiata M
āori Aw

ards, the Pacific 
M

usic Aw
ards and the Taite 

M
usic Prize continue to be 

recognised as culturally 
significant events, and supported 
annually by the M

usic 
C

om
m

ission 
 

That the three events produce 
positive m

edia results and 
provide recognition and 
coverage to relevant parts of 
the sector 
 

13 

Q
uantitative Results 

Q
ualitative Results 

Actual ($000) 
W

A
IA

TA
 M

Ā
O

RI A
W

A
RD

S – 
Septem

ber 2016:  Kirsten Te 
Rito’s Āiotanga w

on the N
Z 

M
usic C

om
m

ission Best M
āori 

Pop Album
 aw

ard 
 TA

ITE M
U

SIC PRIZE – A
pril 

2016:  Street C
hant w

on the 
Taite M

usic Prize for the album
 

Hauora  
 N

Z M
U

SIC M
A

N
A

G
ERS 

A
W

A
RD

S – M
ay 2017:  The N

Z 
M

usic C
om

m
ission International 

Achievem
ent Aw

ard at the N
Z 

M
usic M

anagers Aw
ards w

as 
w

on by Alastair Burns of 
H

eartstop M
usic (M

arlon 
W

illiam
s) 

 PA
CIFIC M

U
SIC A

W
A

RD
S – 

June 2016:  Kings w
on the N

Z 
M

usic C
om

m
ission Best Pacific 

M
ale Artist Aw

ard 

All four events show
ed positive 

m
edia results in 2016-2017 

 This included high levels of 
coverage for the Taite M

usic 
Prize, the IM

N
Z C

lassic 
Independent Album

 Aw
ard and 

their new
 aw

ard ‘Auckland Live 
Best D

ebut Release’ – w
on by 

M
erk for Sw

ordfish; the W
aiata 

M
āori Aw

ards used their sold-
out event as a platform

 to 
launch the successful debut of 
M
āori M

usic M
onth; the N

Z 
M

usic M
anagers Aw

ards picked 
up coverage in international 
m

usic industry publications 
Billboard, Pollstar and 
TheM

usic.com
.au; and the 

Pacific M
usic Aw

ards 
celebrated their sold-out event 
being broadcast on Tangata 
Pasifika the follow

ing w
eek. 

16 
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Q
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IN
ITIA

TIVE 4:  Support Independent 
M

usic N
ew

 Zealand (IM
N

Z) and the 
M

usic M
anagers Forum

  (M
M

F) 
 Providing support to independent m

usic 
com

panies via IM
N

Z and professional artist 
m

anagers through the M
M

F enables the 
delivery of im

portant industry support and 
professional developm

ent initiatives for 
the benefit of the w

ider industry. 
 Both organisations have continued to 
grow

 their reach in the past year.  The 
M

usic M
anagers Forum

 have expanded 
their upskilling initiatives reach into m

ore 
regional areas, adding N

ew
 Plym

outh and 
N

apier to the m
ain centres w

ork they have 
been undertaking in previous years.  They 
are looking to add m

ore regions in the 
com

ing tw
elve m

onths. 
 IM

N
Z have instigated a new

 program
m

e 
called G

oing Local, a m
ulti-centre sem

inar 
series designed to help their m

em
bers 

build their business locally.  This 
program

m
e is a precursor to their annual 

G
oing G

lobal event. 
 

The paid m
em

bership of IM
N

Z 
rem

ains stable or grow
s  

 The paid m
em

bership of the 
M

M
F rem

ains stable or grow
s  

  

The M
M

F and IM
N

Z w
ill 

provide services, including an 
upskilling schedule based on 
m

em
bership surveys and 

feedback, to benefit both their 
m

em
berships and the w

ider 
industry 
 

220 

Q
uantitative Results 

Q
ualitative Results 

Actual ($000) 
The paid m

em
bership of IM

N
Z 

has grow
n this year to 101 

m
em

bers (95 in 2015-16, 82 in 
2014-15)  
 The paid m

em
bership of the 

M
M

F has grow
n to 197 

m
em

bers (191 in 2015-16, 159 
in 2014-15) 

The M
M

F & IM
N

Z have 
engaged their m

em
berships in 

surveys and inform
al feedback.  

Both organisations show
ed that 

m
em

bers value the 
organisations 
  All agreed key perform

ance 
m

easures for both 
organisations w

ere m
et in 

2016-17 
 

220 
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IN
ITIA

TIVE 5:  D
elivering professional 

developm
ent opportunities, useful 

inform
ation &

 resources for the N
Z m

usic 
industry  
 Supporting and participating in upskilling events 
across N

Z, from
 grassroots learning through to 

higher professional developm
ent opportunities, 

and producing practical inform
ation and 

resources, w
ill provide industry practitioners w

ith 
useful and high quality inform

ation w
ith w

hich to 
expand their skill base and help to grow

 the 
industry's expertise. 
 Facilitating the collection of data relevant to the 
N

Z m
usic industry w

ill provide the industry (and 
the M

usic Com
m

ission) w
ith im

portant know
ledge 

about the econom
ic perform

ance of the industry 
and greater societal benefits of m

usic. Research 
and developm

ent w
ill lead to greater investm

ent, 
as returns can be better docum

ented. 
 O

verall, there has been good uptake and dem
and 

for our resources this year.  
 Traffic to the w

ebsite decreased slightly – the 
prim

ary driver for this is the Education resources 
have been m

oved to a new
 stand-alone site - 

http://resourcesm
usic.w

eebly.com
/. W

e w
ill look 

at im
proved usage tracking com

bining the sites 
traffic in the com

ing year.  
 The M

ay Book w
as extrem

ely popular this year, 
w

ith 90%
 of the copies being distributed by the 

end of M
ay – w

e w
ould norm

ally run out of stock 
at the beginning of the follow

ing calendar year.  
W

e w
ill look at increasing the print run for 2018. 

A m
inim

um
 of five upskilling 

events occur annually. 
 That usage of resources is 
m

aintained or grow
s annually  

 25%
 of event audiences or 

resource users are first tim
e 

attendees or clients 
 A quantifiable figure of the 
financial value of N

Z m
usic is 

published annually 
 Produce the M

ay Book 
 Provide a free legal advice service 
 

At least 75%
 of upskilling event 

attendees rate the events as good 
or excellent 
 

95 

Q
uantitative Results 

Q
ualitative Results 

Actual ($000) 
This year w

e participated in the N
Z 

M
usic M

onth Sum
m

it, G
oing Local 

in four centres, YAM
I and Ignite  

 The Resource Section of our 
w

ebsite usage w
as stable at  

-2.57%
 (0.3%

 in 2015-16) 
 70%

 of the audience w
ere first 

tim
e attendees (71%

 in 2016) 
 The PW

C
 M

usic Industry Econom
ic 

C
ontribution Report w

as published 
 The M

ay Book w
as published w

ith 
3,500 copies 
 The free legal advice service w

as at 
80%

 capacity for the year 

89%
 of upskilling event attendees 

rated the events as good or 
excellent; based on a scale of 1 – 
10 w

here events w
ere rated 7 out 

of 10 or higher (81%
 in 2015-16) 

89.5 
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IN
ITIA

TIVE 6: Creating access to offshore 
expertise, netw

orks and upskilling 
opportunities 
Facilitating opportunities for international 
specialists to pass on know

ledge to local 
m

usic businesses via sem
inars and 

netw
orking opportunities w

ill enable N
Z 

artists and professionals to m
ake m

ore 
inform

ed plans and decisions w
ith regard to 

overseas m
arket initiatives, im

proving their 
chances of success. 
 Participation in upskilling or netw

orking 
opportunities annually, both in N

ew
 Zealand 

and offshore, provides useful inform
ation 

and contacts for N
Z m

usic businesses. 
 The G

oing G
lobal M

usic Sum
m

it 2016 w
as 

very successful w
ith exceptional attendee 

and international delegate feedback, and 
experienced a noticeable increase in interest 
from

 the international m
usic industry.  

 C
O

N
TRO

L is a partnership betw
een the 

M
usic C

om
m

ission, the Australian 
G

overnm
ent, Australian M

usic Industry 
N

etw
ork (AM

IN
) and the relevant trade 

association – the M
M

F or IM
N

Z.  This is the 
second tim

e the C
O

N
TRO

L program
m

e has 
been run for m

anagers – its sister initiative 
RELEASE is for independent labels.  In the 
future, the tw

o strands of the program
m

es 
m

ay be com
bined to reflect the convergence 

of roles across the m
usic sectors. 

At least 50 N
Z m

usic businesses 
participate per annum

.  
 Three local com

panies 
undertake an intensive business 
developm

ent program
m

e 
 

At least 70%
 of attendees / 

participants surveyed rate their 
satisfaction w

ith events as good 
or excellent 

 
That experts participate in 
upskilling or netw

orking 
opportunities annually in N

Z 
and offshore providing useful 
inform

ation and contacts  
 

50 

Q
uantitative Results 

Q
ualitative Results 

Actual ($000) 
O

ver 100 N
Z m

usic 
businesses participated in the 
G

oing G
lobal M

usic Sum
m

it 
2016 
 Three local com

panies 
participated in C

O
N

TRO
L, the 

intensive six-stage upskilling 
program

m
e focused on 

developing m
usic m

anagem
ent 

businesses – D
ylan Keating 

from
 M

oreTone M
usic, M

anu 
Taylor from

 45rpm
, and Fenella 

Stratton from
 Tw

ice The H
ype 

 

97%
 of attendees rated their 

satisfaction w
ith events as very 

good or excellent; based on a 
scale of 1 – 10 w

here events 
w

ere rated 7 out of 10 or 
higher (86%

 in 2015-16) 
 22 international speakers 
participated in the G

oing 
G

lobal M
usic Sum

m
it 2016 (16 

in 2015) 

50 
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IN
ITIA

TIVE 7:  O
peration of the O

utw
ard 

Sound Program
m

e 
 Through providing a robust and transparent 
grants assistance program

m
e that invests up 

to 50%
 of costs for representatives or artists 

to undertake offshore m
usic m

arket 
initiatives, N

Z m
usic projects w

ill have an 
increased chance at success in overseas 
m

arkets, foreign exchange earnings from
 N

Z 
m

usic w
ill increase, and the profile of N

Z 
m

usic in international m
arkets w

ill im
prove. 

 Betw
een the 67 recipients of O

utw
ard Sound 

grants in 2016-17 (57 in 2015-16, 61 in 2014-
15) their achievem

ents include: 
 • 

37 international tours (33 in 2015-16, 43 
in 2014-15)  

• 
9 deals for international record releases 
(10 in 2015-16, 11 in 2014-15) 

• 
6 com

m
itm

ents of international 
investm

ent via sync, distribution or 
publishing deals (21 in 2015-16, 23 in 
2014-15) 

A high percentage of funded artists in the 
past year had already assigned their 
distribution and/or publishing rights prior to 
beginning their projects. 

Four funding rounds are held 
annually and independent audits 
are undertaken for a m

inim
um

 of 
tw

o com
pleted projects 

 100%
 of projects funded through 

O
utw

ard Sound have robust plans 
and dem

onstrate capability to 
achieve increased overseas 
earnings 
 Percentage of O

utw
ard Sound 

recipients offered subsequent 
international opportunities  
 

Artists w
e w

ork w
ith internationally 

receive greater coverage and 
engagem

ent 
 Four applicants take part in a 
survey to assess the funding 
process and m

anagem
ent of the 

program
m

e 
 

400 

Q
uantitative Results 

Q
ualitative Results 

Actual ($000) 
Four funding rounds w

ere 
undertaken and an independent 
audit w

as com
pleted for four 

projects 
 100%

 of projects funded through 
O

utw
ard Sound had robust plans 

and dem
onstrated capability to 

achieve increased overseas 
earnings  
 91%

 of O
utw

ard Sound recipients 
w

ho have com
pleted their projects 

have been offered subsequent 
international opportunities – 9%

 of 
recipients are yet to com

plete their 
projects (95%

 in 2015-16)  
 

Betw
een the 47 O

utw
ard Sound 

grants in 2016-17, the social m
edia 

im
pact (com

bined Soundcloud 
plays and follow

ers, YouTube 
view

s, Tw
itter follow

ers, Facebook 
likes, Songkick follow

ers and 
Spotify plays) total 470 m

illion 
(189m

 in 2015-16) 
Please note this does not include 
songs that w

ere co-w
ritten or 

produced by successful applicants 
 Four applicants took part in a 
survey to assess the funding 
program

m
e and no concerns w

ere 
raised; som

e possible additions to 
the D

elegate program
m

e and 
alterations to reporting form

 w
ere 

suggested 

479 
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O
UTW

ARD
 SO

UN
D

 RECIPIEN
TS 2016 - 2017 

IN
TERN

A
TIO

N
A

L M
U

SIC M
A

RKET D
EVELO

PM
EN

T G
RA

N
TS  

The International M
usic M

arket D
evelopm

ent G
rants provide assistance for 

m
arket developm

ent initiatives to encourage the entry of N
ew

 Zealand m
usic 

and m
usicians into global m

arkets. N
ew

 Zealand m
usic industry practitioners 

(artists, m
anagers etc) and firm

s (record com
panies, associated businesses) 

can apply for assistance. The program
m

e is inclusive of m
usic from

 all genres, 
styles and niches and applicants m

ay target relevant m
arkets around the 

w
orld. The sucessful applicants in 2016-17 w

ere: 
 A

aradhna for support of UK & Asia album
 release, show

case and prom
otional tour 

including show
casing at M

usic M
atters Singapore. 

 A
lae for prom

otion in Australia including perform
ances during the w

eek of BigSound. 
 A

rli Liberm
an for show

casing at W
anderlust USA and C

anada; and collaborations in 
UK and Israel. 
 A

ldous H
arding for a 15-date N

orth Am
erican tour including support dates w

ith Andy 
Shauf and show

cases at SXSW
 and Treefort Festival. 

A
ldous H

arding for a fourteen date US tour w
ith D

eerhunter supporting US release of 
debut album

. 
 Broods for a 10-date UK/European tour as a support act for Tove Lo. 
 Cam

pbell for a songw
riting and netw

orking trip to Los Angeles and N
ew

 York C
ity. 

 D
avid D

allas for a 19-date tour of Australia follow
ing 'H

ood C
ountry C

lub' release. 
 D

elaney D
avidson for a European and UK tour including show

case at The G
reat 

Escape. 
 D

evilskin for a 19-date European tour supporting the release of Be Like The River. 
D

evilskin for UK/Europe show
s including D

ow
nload Festival and an Airbourne tour 

support slot. 
 Ekko Park for a 6-date tour of Italy follow

ing up on success of 2016 singles. 

Fazerdaze for a show
case and festival tour of the UK and Europe including 

perform
ances at The G

reat Escape Festival. 
Fazerdaze for a tw

o-w
eek UK tour supporting London based band Big D

eal. 
 Flying N

un Records for m
arketing new

ly-released m
usic in N

orth Am
erica, Europe 

and Australia. 
 H

a The U
nclear for an Australian tour to prom

ote 'Big C
ity' single. 

 H
ouse of Shem

 for a Tour through USA, South Am
erica and Europe in support of the 

release of their new
 EP through the Rebel Sound Records label. 

 Josh Fountain for a netw
orking trip in pursuit of publishing, label and songw

riting 
connections in Los Angeles. 
 Kane Strang for a 25-date N

orth Am
erican tour including show

cases at SXSW
 and 

Treefort Festival. 
Kane Strang for a UK/Europe tour including a show

case at The G
reat Escape. 

 Louis Baker for ongoing w
riting developm

ent in France, London and LA in 
association w

ith ASC
AP and AAM

. 
 M

aster Blaster for a UK/Europe tour including Radar Festival in G
erm

any. 
 M

el Parsons for a 20-date tour of G
erm

any. 
M

el Parsons for a show
case at Folk Alliance International (FAI) conference in Kansas 

C
ity, USA. 

 M
yele M

anzanza for a UK / EU tour to support the release of an album
 on London-

based First W
orld Records. 

 N
adia Reid for a 16-date tour of Europe in support of new

 album
 Preservation. 

 O
piuo for a 13-date tour of the United States w

ith H
ayw

yre.  
 O

rchestra of Spheres for a 15-date tour of Europe and the United Kingdom
. 
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IN
TERN

ATIO
N

AL M
USIC

 M
ARKET D

EVELO
PM

EN
T G

RAN
TS C

ont 
 Ria H

all for prom
otional show

s in Australia in support of her new
 album

. 
 Sam

 de Jong for a songw
riting and netw

orking trip to Los Angeles. 
Sam

 de Jong for co-w
riting/netw

orking trip to Los Angeles including w
riting w

ith 
M

oZella and m
eeting w

ith future business partners. 
Sam

 de Jong for a co-w
riting trip for Sony/ATV in Los Angeles. 

 Shapeshifter for an 8-date tour of UK & Europe follow
ing signing w

ith H
ospital 

Records. 
 Sola Rosa for netw

orking and collaborations in the UK. 
Sola Rosa for an UK/Europe tour including m

ultiple festivals. 
 Tam

i N
eilson for N

orth Am
erican and C

anadian tour to support an album
 release, 

including show
cases at N

ashville's Am
ericana Festival. 

Tam
i N

eilson for a 17-date C
anadian tour. 

 The Bats for a 15-date European tour in support of 'The D
eep Set' release. 

 The Black Seeds for a 10-date N
orth Am

erican tour including Sierra N
evada W

orld 
M

usic Festival in C
alifornia and Victoria Ska and Reggae Festival. 

 Theia for netw
orking and perform

ing at M
USEXPO

 2017 in Los Angeles. 
 Thom

as O
liver for show

cases in C
anada and Los Angeles and attending co-w

riting 
sessions arranged by his publisher. 
 U

lcerate for a 26-date N
orth Am

erica tour throughout N
ovem

ber 2016 to support the 
release of their album

 through label Relapse Records. 
 U

nknow
n M

ortal O
rchestra for a 5-date tour of H

aw
aii and Asia in support of the 

album
 M

ulti-Love. 
 W

eird Together for US Prom
otion for of their debut single through label Feel Up 

Records. 

W
ill W

ood for a 16-date UK tour. 
 Yoko-Zuna for prom

otional show
cases in Australia in support of an album

 release. 
 Yum

i Zoum
a for touring in Europe, Australia and Japan including show

casing at 
BigSound, Brisbane. 
  BU

SIN
ESS D

EVELO
PM

EN
T G

RA
N

TS 
The Business D

evelopm
ent grant enables up to tw

o representatives to 
undertake a m

arket developm
ent visit. This involves travel to m

eet w
ith 

com
panies and create opportunities. It supports m

anagers, artists, and 
com

panies undertaking business-to-business m
eetings as w

ell as attending 
tradeshow

s and associated events.  The recipients of Business D
evelopm

ent 
G

rants in 2016-17 w
ere: 

A
ston Road     

D
elete M

edia    
Loop Recordings 
Saiko M

anagem
ent    

The M
aple      

 O
U

TW
A

RD
 SO

U
N

D
 IN

TERN
A

TIO
N

A
L D

ELEG
A

TE G
RA

N
TS 

The D
elegate grants enables one applicant per com

pany to attend a 
supported tradeshow

. The current supported tradeshow
s are BIG

SO
UN

D
, 

W
O

M
EX (W

orld M
usic Expo) and A2IM

 IndieW
eek. The grants offer successful 

applicants 50%
 recoupable support (up to an event specific value) to cover 

flights, accom
m

odation, registration and per diem
s.  The recipients of 

International D
elegate G

rants in 2016-17 w
ere: 

 BIG
SO

UN
D

                             W
O

M
EX                                       A2IM

 IN
D

IEW
EEK 

Aston Road                             M
atariki Festival                         Flying N

un Records 
C

ape Road                              M
inaaka Ltd                                Lil C

hief Records 
Sm

oke M
usic                          Sugarlicks                                    Lorraine Barry M

anagem
ent 

Ten Years Ltd                         Taam
aki Records                        M

artin Phillipps 
  Toni H

uata C
reations                Pow

ertool Records 
         Saiko M

anagem
ent 

         D
unedinM

usic.com
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IN
ITIA

TIVE 8:  Coordinating and m
anaging the 

representation of N
Z m

usic at strategically 
identified international m

usic trade events 
 The offshore business potential for N

Z m
usic 

businesses w
ill be increased through a coordinated, 

professional and territory-relevant national 
representation prom

oting N
ew

 Zealand as a source of 
repertoire. 
 D

ue to unprecedented dem
and for O

utw
ard Sound 

support this year, w
e diverted som

e funds budgeted 
for offshore trade events to the grants program

m
e. This 

w
as a short-term

 m
easure to alleviate pressure, but w

e 
risk losing ground to the increasing num

ber of 
territories w

ho are investing heavily into these events.  
Tw

o of the key offshore trade events w
e have 

previously attended have ceased in the past year – the 
C

M
J M

usic M
arathon in N

ew
 York and Australasian 

W
orld M

usic Expo in M
elbourne.   

 BIG
SO

UN
D

 – Brisbane, Australia: Aston Road, 
C

rescendo M
anagem

ent, Fazerdaze, Flying N
un, The 

Label, Lisa C
raw

ley, M
el Parsons, Sm

oke M
usic, Tapz, 

Ten Years Ltd, Rhythm
 M

ethod, Yum
i Zoum

a 
 W

O
M

EX – Santiago de C
om

postela, Spain:  
M

atariki Festival, M
inaaka Ltd, Sugarlicks, Taam

aki 
Records, Toni H

uata C
reations Ltd 

 SXSW
 – Austin, USA: A

ldous H
arding, Kane Strang 

 TH
E G

REAT ESC
APE – Brighton, UK:  A

ldous H
arding, 

D
elaney D

avidson, Fazerdaze, H
om

espun M
usic 

M
anagem

ent, Jesse Sheehan, Kane Strang  
 A2IM

 IN
D

IE W
EEK – N

ew
 York, USA: Flying N

un, Lil 
C

hief, Lorraine Barry M
anagem

ent, M
artin Phillipps, 

Pow
ertool, Roger Shepherd, Saiko M

anagem
ent, 

D
unedin M

usic.com
 

N
um

ber of N
Z m

usic 
businesses (including 
artists) that attend m

usic 
m

arkets or trade fairs to 
show

case artists and 
prom

ote N
Z as a source of 

repertoire  
 A m

inim
um

 of four 
international trade events 
host a N

Z presence 
 

Increase in volum
e of social 

m
edia m

etrics for artists 
attending or represented at 
international trade events.  
 Volum

e of new
 business 

connections reported by 
attending N

Z m
usic 

businesses 
 

180 

Q
uantitative Results 

Q
ualitative Results 

Actual ($000) 
33 N

Z m
usic businesses 

(including artists) attended 
m

usic m
arkets or trade fairs 

to show
case artists and 

prom
ote N

Z as a source of 
repertoire (42 in 2015-16) 
 5 international trade 
events hosted a N

ew
 

Zealand presence this year 
(6 in 2015-16) 
  

All tw
elve show

casing 
artists (noted in bold) 
received grow

th in their 
social m

edia im
pacts in the 

past year, m
ost noticeably 

Aldous H
arding rising from

 
2.6m

 to 13.4m
 total im

pacts 
w

e track, and Fazerdaze 
increasing from

 700k to 
7.9m

. 
 92%

 of the recipients of 
delegate grants to attend 
offshore trade events 
reported new

 business 
connections as a result of 
their attendance. 

117 
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O
RG

AN
ISATIO

N
AL H

EALTH
 &

 CAPABILITY 
 The M

usic Com
m

ission has a sm
all staff and recognises that its 

people are its greatest organisational asset.   
 The operations of the organisation are m

anaged by the C
hief Executive, w

ith 
input from

 tw
o senior m

anagers.  Additional staff w
ork in each outcom

e area w
ith 

the full-tim
e equivalent (FTE) staff of 7.2, including financial m

anagem
ent. 

 

The organisational structure for the N
Z M

usic C
om

m
ission in 2016-17 w

as: 
 

Board O
f Trustees  

 
 

Chief Executive  
 

 

Finance M
anager  

Education M
anager  

International M
anager 

Com
m

unications &
 

Projects O
fficer 

Education Assistant  
International 
Coordinator 

Executive Support  
 

 

Adm
inistration 
Assistant  

 
 

 

O
rganisational H

ealth &
 Capability G

oals 
 G

oal 1: The M
usic C

om
m

ission has a 
com

m
itted and capable Board of 

Trustees that effectively governs the 
organisation. 
 

• 
The Board undertake an annual self-assessm

ent to evaluate the effectiveness of its governance. 
• 

The Board review
s its m

ake-up to ensure the right balance of skills as vacancies arise. 
• 

The Board review
s its policies and procedures on an annual basis. 

Achieved 
Achieved 
Achieved 

G
oal 2: The M

usic C
om

m
ission is 

com
m

itted to being a good em
ployer 

focusing on retention of staff and 
providing equal opportunities to staff. 
 

• 
All staff have professional developm

ent plans to support their goals revised annually. 
• 

All staff w
ill have training opportunities annually. 

• 
That staff turn over is no m

ore than 1.5 FTE annually. 

Achieved 
Achieved 
N

ot Achieved 
– 2 FTE 

G
oal 3: O

ur office environm
ent is safe, 

w
ell m

aintained and fit for purpose. 
• 

Business C
ontinuity Planning is part of the ongoing life of the organisation and review

ed annually.   
• 

Zero tolerance is m
aintained for harassm

ent or bullying and all staff are aw
are of the serious 

m
isconduct policy. 

• 
Any safety hazards issues are dealt w

ith prom
ptly and reported in a docum

ent controlled file. 

Achieved 
Achieved 
 Achieved 
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O
rganisational G

oals 
 G

oal 1:  The M
usic C

om
m

ission w
ill 

collaborate w
ith other agencies, both 

governm
ent and non-governm

ent, to 
provide services to support the 
grow

th of the m
usic industry in N

ew
 

Zealand w
here appropriate. 

 

• 
The M

usic C
om

m
ission identifies com

m
on goals w

ith other 
agencies and w

here appropriate participates in partnerships for 
service provision. 

• 
The M

usic C
om

m
ission continues to collaborate w

ith the joint-
agency C

ontem
porary Popular M

usic W
orking G

roup. 
 

• 
Achieved & O

ngoing.  M
onthly m

eetings w
ith 

N
Z O

n Air & C
reative N

Z continue. 
 • 

Achieved.  The C
PM

G
 is no longer a form

al 
group, but consultation w

ill continue. 

G
oal 2:  The M

usic C
om

m
ission w

ill 
consult w

ith the w
ider industry on an 

annual basis to ensure our strategic 
goals are aligned w

ith the current 
environm

ent. 

• 
The M

usic C
om

m
ission w

ill host external industry representatives 
every year, either in sm

all focus groups or w
ider forum

s, to gain 
insight into sectoral issues and opportunities.   

• 
The staff and Board w

ill be proactive in their roles as 
am

bassadors for the M
usic C

om
m

ission and provide feedback 
and ideas to inform

 the organisation’s strategic fram
ew

ork. 
 

• 
Achieved June 2017. 

  • 
Achieved & O

ngoing. 
  

G
oal 3:  The M

usic C
om

m
ission 

explores opportunities for increasing 
its incom

e to leverage on the current 
international spotlight on m

usic from
 

N
ew

 Zealand. 
 

• 
The M

usic C
om

m
ission advocates for greater investm

ent in 
contem

porary popular m
usic, particularly to support N

ew
 

Zealand m
usic businesses in the global m

arket. 
 

• 
Achieved. Budget Bid 2017 com

pleted and 
subm

itted. 

G
oal 4:  The M

usic C
om

m
ission 

explores opportunities for joined-up 
purchasing of services for the 
organisation, and w

here applicable, 
the sector as a w

hole. 
 

• 
The M

usic C
om

m
ission investigates and executes at least one 

contract for joined-up purchasing w
ith a supplier. 

• 
The M

usic C
om

m
ission collates inform

ation on the m
ost 

com
m

only used offshore suppliers and provides this inform
ation 

to N
Z m

usic businesses. 
 

• 
N

o progress in 2016-17. 
 • 

Achieved & O
ngoing. 

G
oal 5:  The M

usic C
om

m
ission and 

its Board of Trustees continue to 
explore opportunities to partner w

ith 
external organisations. 
 

• 
The M

usic C
om

m
ission gains a m

inim
um

 of three dom
estic and 

three international financial or in-kind sponsors per annum
. 

 • 
The M

usic C
om

m
ission undertakes a m

inim
um

 of five 
partnership projects w

ith shared financial input.   
 

• 
Achieved – International: Spy Valley, Jaxsta 
and Eventbrite; D

om
estic: Auckland 

M
useum

, ATEED
 and M

usic W
orks. 

• 
Achieved - G

oing G
lobal, G

oing Local, 
SongH

ubs, W
aiata M

āori Expo, PW
C

 Export 
Survey & Annual Report, N

ZM
M

 Sum
m

it. 
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FINANCIAL STATEMENTS  
FOR THE YEAR ENDING 30 JUNE 2017 
 
 
Variances of Note 
 
• The Music Commission undertook a contract for the Rugby 2017 Festival, on behalf of Sport NZ, to 

provide an 80-song music video playlist for the DHL Lions Tour in 2017, to feature local music in the 
public Fanzone areas.  We produced a digitally delivered video compilation for play in all the 
Fanzones around the country, featuring a diverse range of contemporary NZ artists.    
 

• As previously noted, due to unprecedented demand for Outward Sound support this year, we 
diverted some funds budgeted for offshore trade events to the grants programme. This was a short-
term measure to alleviate pressure, and not a sustainable transfer. 

 
• A portion of the Musicians Mentoring budget was rolled over into the following year for mentoring 

session throughout July, which was completing schools whose mentoring was underway at balance 
date. 

 
• Savings were made across the year in the general budget by continuing to minimize costs where 

possible and unexpected staff leave (maternity leave and leaving positions). 
 
• Overall, the Music Commission performed well against budget in 2016-17 and is in a better than 

projected cash position for the coming year. 
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Auditors Report  
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Statement of Financial Performance – by Expenditure 

For the year ended 30 June 2017 
 

Trading Account 
 

2017 2016 Variance 
Income 

     NZMC 
          Contributions 

 
 17,255   21,204   (3,949) 

     Dividends and Interest Received  19,101   18,800   301  
     Government Grants  1,178,004   1,178,004   -    
     Services / Fees 

 
 51,500   12,370   39,130  

     Other Income 
 

 10,676   11,658   (982) 

   
 1,276,536   1,242,036   34,500  

EDUCATION 
         Contributions 
 

 -     -     -    
     Government Grants  267,000   267,000   -    
     Services / Fees 

 
 2,000   -     2,000  

   
 269,000   267,000   2,000  

OUTWARD SOUND 
         Government Grants  399,996   399,996   -    

     Other Income 
 

 -     -     -    

   
 399,996   399,996   -    

      Total Income 
 

 1,945,532   1,909,032   36,500  

      Less: Deductible Expenditure 
   NZMC 

          Salary & Wages 
 

 401,797   406,498   4,701  
     Personnel Expenses  32,233   25,846   (6,387) 
     People Expenses 

 
 76,821   81,650   4,829  

     Administration Expenses  60,022   60,101   79  
     Communication Expenses  8,976   10,146   1,170  
     Manufacturing / Resources  15,764   20,582   4,818  
     Professional Services  35,074   31,129   (3,945) 
     Property Expenses  44,427   42,437   (1,990) 
     Repairs and Replacements    2,835   2,879   44  
     Events 

  
 27,623   66,936   39,313  

     Education & Research  28,819   37,333   8,514  
     Advocacy & Promotions  356,055   339,611   (16,444) 
     Other Expenses 

 
 24,719   2,942   (21,777) 

   
 1,115,165   1,128,090   12,925  

EDUCATION  
         Salary & Wages 
 

 109,110   107,992   (1,118) 
     Personnel Expenses  7,787   5,723   (2,064) 
     People Expenses 

 
 99,478   96,249   (3,229) 

     Administration Expenses  4,446   5,969   1,523  
     Communication Expenses  2,241   1,957   (284) 
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     Manufacturing / Resources  813   1,773   960  
     Professional Services  76,302   82,172   5,870  
     Property Expenses  12,665   11,462   (1,203) 
     Repairs and Replacements    48   178   130  
     Events 

  
 2,130   850   (1,280) 

     Education & Research  300   -     (300) 
     Advocacy & Promotions  4,001   4,099   98  
     Other Expenses 

 
 -     -     -    

   
 319,321   318,424   (897) 

OUTWARD SOUND 
         Instant Action Fund  -     -     -    

     Travel & Accomodation - Domestic  13,797   (1,182)  (14,979) 
     Travel & Accomodation - International  368,924   251,847   (117,077) 
     Administration 

 
 31,984   36,288   4,304  

     Production 
 

 27,757   83,204   55,447  
     Events 

  
 8,620   4,514   (4,106) 

     Advertising & Promotion  27,873   39,529   11,656  

   
 478,955   414,200   (67,134) 

      Total Deductible Expenditure  1,913,441   1,860,714   (52,727) 

      Net Profit/(Loss) Before Taxation  32,091   48,318   (16,227) 

           Taxation - Current Year  10,590   3,223   (7,367) 
     Taxation - Prior Year  -   -   -    

      Net Profit/(Loss) After Taxation  21,501   45,095   23,594  

      Less: Non Deductible Expenditure 
        NZMC 

  
 10,775   2,178   (8,597) 

     Education 
 

 1,586   (2,010)  (3,596) 
     Outward Sound 

 
 -     -     -    

      Total Non Deductible 'Expenditure  12,361   168   (12,193) 

      TOTAL COMPREHENSIVE INCOME  9,140   44,927   (35,787) 
 
 
 
Statement of Movements in General Funds 

   
    

 2,017   2,016  
GENERAL FUNDS AT THE START OF PERIOD 

 
 379,296   334,369  

      Plus Net Surplus (Deficit) for Year 
 

 9,140   44,927  
Prior Year Adjustments 

 
 -   -  

      GENERAL FUNDS AT THE END OF PERIOD 
 

 388,436   379,296  
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Statement of Financial Position 
For the year ended 30 June 2017 

 
Trustee Funds 

 
 2,017   2,016  

Accumulations Account  388,436   379,296  
Prior Year Adjustments  -   -  
Education Reserve 

 
 -   -  

Outward Sound Reserve  -   -  

TOTAL TRUSTEE FUNDS  388,436   379,296  

     Represented by: 
   Fixed Assets 
 

 4,855   5,650  
Investments 

   ANZ - Term Deposit 
 

 226,969   175,000  

   
 226,969   175,000  

Current Assets 
   ANZ - General Cheque Account  43,794   29,391  

ANZ - General Call Account  233,310   129,771  
Petty Cash 

  
 300   300  

ANZ - Term Deposit # 1027  -   150,000  
Debtors and Prepayments  233,761   188,938  
GST Refund 

 
 -   4,011  

Taxation 
  

 -   3,805  
Suspense A/c 

 
 1,646   -  

Petty Cash Clearing 
 

 -   300  

   
 512,811   506,516  

Non Current Assets 
   Preliminary Expenses 
 

 14,681   14,681  
Outward Sound Formation Costs  11,176   11,176  
Logo 

  
 -   -  

   
 25,857   25,857  

     Total Assets 
 

 770,491   713,023  

     Current Liabilities 
   Trade Creditors 
 

 96,955   99,502  
Accruals 

  
 275,815   233,255  

Income in Advance 
 

 -   -  
GST Payable 

 
 3,558   -  

Payroll Clearing 
 

 213   -  
Taxation 

  
 5,230   -  

   
 381,770   332,757  

Term Liabilities 
   2 Degrees Mobile 
 

 285   970  

   
 285   970  

     Total Liabilities 
 

 382,055   333,728  

     Net Assets 
 

 388,436   379,296  
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D
IRECTO

RY 
 Board of Trustees: 
 Victoria Blood – C

hairperson 
M

usic C
onsultant 

 Paul M
cLaney – D

eputy C
hairperson 

Artist & N
ative Tongue M

usic Publishing 
 G

reg Bonnett 
Business Affairs, AN

Z Bank  
 Lorraine Barry 
O

w
ner, Lorraine Barry M

anagem
ent 

 M
atthew

 D
avis 

Flying O
ut / Flying N

un (joined Sep 2017) 
 N

ick A
tkinson 

Artist, M
anager & Journalist 

 Scott M
aclachlan 

D
irector, Saiko M

anagem
ent 

 Ria H
all 

Artist 
 W

airere Iti 
M

usic M
anagers Forum

 N
Z 

Staff: 
 Cath A

ndersen 
C

hief Executive 
 A

lan H
olt 

International M
anager 

 M
ichelle W

illiam
s 

Education M
anager 

 Vicki W
alker 

Finance M
anager 

 Rebekah N
gatae 

International C
oordinator 

 Em
ily Crow

ther 
Executive Support & Projects 
 A

ngel G
uan 

Education & C
om

m
unications Assistant 

 Jade K
eyw

ood 
Adm

inistration O
fficer 

  

Address: 
 7 G

reat N
orth Road 

Ponsonby 
Auckland 1021 
 PO

 Box 68524 
N

ew
ton 

Auckland 1145 
 info@

nzm
usic.org.nz 

w
w

w
.nzm

usic.org.nz 
 Ph:                 09 3760115 
Fax:               09 3760116 
Freephone:  0800 469 642 
 

 


